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Sales Promotion, Brand Image, and Brand Equity Affecting to

Purchasing Decision for Teenagers’ Clothes in Bangkok
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Abstract

The objective of this research is to study brand image, brand equity, and sales
promotion affecting to purchasing decision for teenagers’ clothes in Bangkok. The
samples are 155 teenagers who is walking around Siam Square age between 15-25
years old which are teenagers and working people that have purchasing power. The
guestionnaire was used as an instrument for data collection via non-probability
sampling method which is convenience sampling method. Statistics uses in data
analysis are frequency, percentage, mean, standard deviation, and multiple
regressions were used in hypotheses testing.

The results found that most of the respondents are female and undergraduate
students, age between 18-22 years old, and have income 10,001 - 20,000 bahts. Most
of the usually buy clothes almost every month via online especially for T-shirts in the
budget of more than 501 bahts. From the results of the hypotheses testing found
that brand image and sales promotion affect to purchasing decision for teenagers’

clothes at the statistical significant level of .05 but brand equity has no effect.

Keywords: Teenagers’ Clothes, Sales Promotion, Brand Image, Brand Equity,

Purchasing Decision
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